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First of all, how does it feel to have heen named ‘Chair-
man and Visionary of The Year'?

Mitch Thrower: It is a true honor to be acknowledged
as a visionary, but it is also important to acknowledge
that the true power of a visionary is derived not only
from the capacity to communicate that vision, but also
the capacity to surround oneself with the people who
will make that vision a reality.

It's one thing to imagine the future, but it's another to
ignite the fires of creativity and motivation in others.
As a founder, it is my responsibility to encourage

the team to get excited about creating the future |
imagine, and a successful vision is a shared vision.
It's been wonderful to work with skilled and motivated
people that share my vision of ensuring that Events.
com is the center of the global event ecosystem.

You have already founded a profitable hillion dollar
company, as co-founder of active.com (The Active
Network, Inc.). Additionally, you also launched Ac-
tiveEurope.com (Active Europe Network) as Co-Founder
and CEO. Active went public before selling to Vista for
over one hillion dollars. Please tell us a more about
your career background, and why do you think Events.
com is the next chapter in the event world?

MT: Entrepreneurship is an endurance sport and you
learn valuable lessons along the way that you can
apply to your next venture. Events.com is a much
bigger opportunity than any past venture | have been
involved with. The event space represents a 500
billion USD global market opportunity and | am proud

to say that Events.com is positioned to capture a large
part of that opportunity.

Before Events and Active, | was the President and
Chief Operating Officer of Triathlete Magazine, the
world’s largest triathlon magazine. | also served as
Chairman of the magazine.

Your notable investors in Events.com include Tomorrow
Ventures, Chris Burch via Burch Creative Capital, Sil-
verstein Properties President Tal Kerret, Moore Venture
Partners, DLA Piper Venture Fund and Wilson Sonsini
Investment Company, and Vandaele Capital. From your
experience, what is the most important criteria you
look for in investors?

MT: With investors, we see our relationship as more of
a partnership than anything else. From our experi-
ence, it's important to work with powerful, patient and
supportive capital, and we are so fortunate to have the
investors we do.

Tell us about the work you do behind the scenes. What
measures do you take to ensure that your visions and in-
novations are manifested into the services you provide?
MT: As Founder and Chairman, my role is essentially
to make sure that everyone has what they need to be
effective, especially the leadership team.

By focusing on fundraising and investor relations,
generating leads for key positions and client sales,
I've been able to share my experience and provide
resources to the wider team. In a small, growing com-
pany, communication is key so | focus a great deal

of my time ensuring the lines of communication are
open and asking questions.

Most of my time is spent working with our Board of
Directors and our CEO, Gregg Parise, who is a true
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leader and certainly deserving of the Event Software CEO
of the year Award. Gregg has done so much of the heavy
lifting to build a team of rock stars and grow revenue

for Events.com. Gregg joined the company when it was
breaking out of its “tree-fort stage,” and now, the com-
pany is on its way to over 100 employees with increasing
revenue and a growing client base.

In the competitive events industry, you've heen named the
‘Event Software CEO of the Year’. Please tell us more about
your background, and how you add value to the role of CEO.
Gregg Parise: Prior to Events.com, | built a reputation as
a leader within the entrepreneurial business community,
leveraging my investment background of 20+ years of
portfolio management and financial market experience.
My investment career began in the institutional trading
department of Hambrecht & Quist (1992-1997). | was
the founder and portfolio manager of two successful
long/short equity hedge funds, including Calimar Capital
and Dorado Capital Management, as well as a partner
and co-manager of a $400 million hedge fund portfolio
at JLF Asset Management.

I've been featured on the cover of Investor’'s Business
Daily, CBS MarketWatch, The Wall Street Journal, The
Wall Street Transcript and Barron’s. Furthermore, | have
spoken at Tony Robbins financial conferences alongside
T Boone Pickens, Mark Faber, and Kyle Bass. Currently,
| serve on the Board of Directors for Servint, GreekRush,
and Cardiff Capital.

In terms of my qualifications, | earned a BS in Finance
from San Diego State University and my MBA from The
Marshall School of Business at the University of South-
ern California.

Your company has been named ‘No.1 for Cloud-Based
Event Management Services’. So you must he doing a

host of things right, what do you think is the driver of your
success personally and professionally?

GP: | believe my passion, communication and leadership
by example permeate the culture throughout the organi-
zation. From passion comes perseverance. You will have
small failures along the way but at the end of the day,
failure as a company is not an option.

What areas have you focused on and what challenges
have you overcome to be named winner of these awards?
GP: Events.com was born from an incubator where there
were multiple opportunities. We have divested in oppor-
tunities that presented themselves that may have been
promising but as we grew the business we set those aside in
order to focus on our core business.

We have moved rapidly into a competitive industry and have
become a key player in an ever-changing environment.

Working as an executive typically requires a great deal of
people management. Please tell us about you approach
towards running a team as well as attracting the right
talent for your business.

GP: Your team is the key to success. | have interviewed
every single person who works at Events.com and |
always will. | think it sets a good example to ensure that
potential candidates see that the CEO cares to meet a
potential hire, no matter the role in the organization.
When it comes to leading a talented team, it is impera-
tive to lead by example and with passion. No matter how
great your technology is, the area where you really win is
with your people.
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Tell us about your overriding philosophy when it comes to
your clients. What do you see as the most vital areas to focus
on when it comes to providing the best possible service?

GP: We incorporate our core values into everything we do.
We live by 4 core values: User First, Innovation, Commit-
ment to Team and Winning. Winning is a by-product of the
success of the first three.

These values really speak for themselves. If our users are
not put first, then we have failed our users and ourselves.
We are in business for our users.

Additionally, in order for us to attract and retain the best
clients, we need to constantly be innovating. Innovation is
the key to success in technology.

Tell us about the culture within your firm and the things you
do to maintain and develop it. How does it influence your
interactions with and results achieved for your clients?

GP: Culture is everything. | am dedicated to building and
fostering an incredible, winning start up culture. All of our
core values grow from the leadership team’s commitment
to our wider team and ensuring that we win together.
Furthermore, accountability is huge, and we strive to
always underpromise and overdeliver. For example, every
Tuesday and Thursday during lunchtime there’s an open
invitation to anyone who wants to run the “Events.com 5K,”
which is a designated lap around the office. Many people
participate regardless of skill level, and it's an amazing way
to get outside and refresh in the middle of the day.

In addition, we do something similar with a bike ride start-
ing from the office on Wednesday mornings. We all love to
push ourselves to be healthier people both in and out of
the office.

Finally, what sets you apart from your competitors and peers
and how do you use this differentiation to your advantage?
GP: Events.com was conceived at a time when the online
registration space was prime for disruption. We saw a sea
of companies that had not evolved and we knew the indus-
try was ready for something new. With a mission to reinvent
the space, we built a software platform that delivers what
event organizers want most— tools to maximize customer
acquisition while minimizing administrative oversight. We
deconstructed and rethought each component of the event
management lifecycle and created an enterprise-grade,
global-ready, mobile-first set of tools.
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